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How can supermarkets stock it
and vegetables in winte? If we
only had loca famers o provide
fo us,we wouldeat ony the food

hat was i season.When you g nto an eecroics

stor atthemall o buy the latest game, do you ever
thin about how the game get nto your hands?

Transporting Goods

In the early days of our country, goods were
usually delivered by horse-drawn wagon o
by boat, if there was  river lowing the right
way. These were slow and often unrelable
‘methods of transportation. The develop-
‘ment of the railzoad sped things up some-
what,but a truly efficient national economy
needed faster and more effective ways of
getting products from the manufacturer to.
the consumers.

Today, goods In our economy are stll
shipped by ral and by water, similar to the
‘ways goods ere shipped 150 years ago. But
today we also use trucks and other motor

o s o R T ines carry freight that must move quickly
vt g b i

ccber from one place o another
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asingle, large market for products. Long

Tailrads brought new goods o cvery Amert
can dity, to most towns, and within reach
of many farms, The rairoads gave business
pcople & means of rapid travel and commu

nication, For sbout a century, staring around
1850, rallroads were the country's chief meth-
odoftransportation. After that,railoads were
challenged by other competing means of
transportation-

and aiplancs. In the 19605 and 19705, many
ads went out of business

trucks, buses, automobiles,

Rallroads today carry  much smaller er-
centage of freght than they did in the late
15005, Measured by dollar value, only about
4 percent of goods In the United States are
transported by rail. When the goodsare mea-
sured by welgh, trains cany about 16 per-
cent of our goods, Horwever, when the goods
are measured by both weight and number of
miles hauled, tains carry about 40 percent
of the goods.

Airines
Aines are also IMpOrant in tran
ight. For example, planes now ca
e mai between US, i il
fver a certain distance apart. Ailnes
arry all Kinds of freght—from sy
Sgestolarge industrial machineryang,
mabiles—with great speed. Howese g
Jines carry only a small percenta
3 percent by value—of the fregh
throughout the United States, I s
cheaper to ship items by rai o by
Transportation of £00ds by ai o gy
problems, Airplanes can carry heayy
but not much of it at any one time,
large cargo planes cannot land at small g
ports, Cargo must be delivered to large g
ports and then transported by some the
means. Airlnes also face higher prices e
aviation fuel, 50 the costof deliveringes
by airplane may become more
Hinally, it cargo companies mﬁ'
increasesecurity asa result of the Septentes
11, 2001, terrorst attacks. These
security measures have been expensi
more measures are necessary, transpos
800ds by air may become even more

oy
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The growing service sector Includes 2 wide
variety of busineses, such a3 tourim,
Testautants personalcare etal andenterain:
ment(incudingtherecordindusry hemusic
idusry, radio, television, computer S,
and movies) Sevices alo include the news
media,the lesure ndustry (such as amise-
ment parks and resorts), duction, health
care, consultng, investment, and._ legal
advice and services. All thse services need
tobe delvered

Serices can be delivered i a wide variety
of ways such as i person, over the Intemnet
through the mai,at retal stores (including
plces ke restaurans orravelagencis), and
by telephone. Exch serviceprovider finds the
best way o deliverthe servic offered.

Asservices have become s larger and lag-
e part o the cconomy,sevice providers have
put more ffrt nto finding the best ways o
market and delive thet producs. Butsevice:
providers face some problems that man
factures of goods do no face. For cxample,
sevices are not something you can hold or
touch, ke a cel phone or a car It may be
il for consumes to know—in terms
of freshness, training, skl lvel, sccurscy or
other measure of quality—exactly what they
are gettng when they ask fora certan sevice.
How do you know which Insurance agent or
rave agent to ik’

How can you tell which agent s hones,

ind experenced? It may be

ifficult 0 know. Consumers may also have
ifficulty choosing one provider overothers
for certan services. Most restaurants offer
stmila food choices, and many shops offer
simila hairuts or beauty service. How do
you decide which store 10 shop in or which
estaurant o eat in? Sevice providers must
find ways o convince you 0 choose them
for the sevice that you want,

\CIETE® Anaiyring Wht are o

rovlms at consumers oco when selacing
senvice providr?
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Once goods are made and shipped, rone
services are ready to be offered, the goodsx
srvices must be made avallable to the
sumer. At the same time, consumers asel0
be made aware that the goods and
are available. Consumers must also|
vinced to buy a partcular product

“The process of making
vices avallable to- consumers.
vincing them to buy the prod
marketing, Even if you
exclting new product, your b
ROt survive unless you have:
108 people what you have cr
convincing them your p
thing they want to own.
0 is done on a large scale,
thousands or even mill

55 Marketing

Selling goods in arge qy
massmarketing Mass
ofselinga good ora e
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ing involves preparing products
erever they are sold. You

drug sore to buy your avorte
toothpaste and know you will ge the

ant. Three important features
marketing are the one-price system,

and standard packaging

Oneprice system In the oneprice system,
ed of bar-coded onto prod:
also known a the Universal
ode (UG i the pattern of lines
1 the numerals usually printed
hat is found on most commer

The code, which can be read by,
1, contains information about the

3 allows cashiers 10 ing up iems

Most modern stores e a type
15 and delivery called selfservice

et sarvic

eisan cfficient and inexpensve Y
suse it savestime and 1abot

tores ke supermarkets and

department tore, cusomers typlcally push
cars up and down the askes, slecting tems
andserving hemselves Some stores ow even
allow customers o check out by themselves
by passing thelrpurchases theough a scanner
that rads thebar code.

Standard_packaging Standard packaging
30 adds {0 the efficency of the selfservice
system. Goods come from factories already
wiapped. Crackers, for cxample, are wrapped
and sold in boxes. Sugar comes in boes or
bags of diffeent welghts. New technology
continues 10, provide new uses for the bar
codes you see on packages. For example, bar
codes help a store track inventory and reor-
der products that are seling out. Bar codes
are 150 used 10 keep track of products dur.
ing shipping and can carry various informa-
tion about the produet

Many stores are now in constant com-
munication with theirsupplirsto keep thelr
Shelves stocked without having to storea lot
of exta product. Using this Justin-time”
supply keeps stoes from running out of pap-
ular products while keeping costs down.
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sent 10 the purchaser using the posal
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has become especially populae fo
clothing but is also used for
and other large and expensive
net retaiers do not need as many
ocal warchouses if they can ship o
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Some people believe that some forms

ertsing do not accurately. represent
cicts and can be misleading, They also
advertising encourages people to
products that they do not really need.
s argue that competition among mass
wocers, marketers, and advertisers helps
 qualiy of products high and prices
sl some people think that adverts-
s can be.a £0od way 10 Inform consumers
new—or Improved—goods or services

s arc coming 1o the market

CETW Anelyzing nformation Howis
g prof e marketingchainof dever
(oot senices o consumers?

feviewing Ideas and Terms.

. icntify What are the our main was that
00ds re ansported 1o consumers? ;
b. Compare and Contrast Ifyou want o ship
g quaniy of sand from one part o th United

| 56t 10 another,would you ship by ruckor by i

2.0 Explain Why can services be delivered 10 con-
Samers n s many diferent ways?
b, Evaluate Many serices sre offered on the
Inemet, 15 information offred by Intet seles
They 1 be mre orles accurate thaninformaton n
3 national magarine? Explan your answer

.. Dofine Wite a bref defntion or the terms
marketing and mass marketing
b. Analyzo. How does mss marketn
US.economy?

g help the

PRIMARY SOURCE

POLITICAL CARTOONS
Truth in Advertising?

Soms scvertsing s oo ormistending

tobuythe product

Gritical Thinking

4. Summarizing Copy the graphic organizer. Use it
and yout notes to summarize the process of manu-
facuring, ransporting and marketing goods fo
consumers in the United States.
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Focus on Writing

. danitying Ponta of View Inagne tatyou
v hesapape porar g n e G
e e ofahiong 1 U, s
newspaper article outlining the debate.





